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Cookout at the Vineyard is a vibrant, multi-day annual fundraiser that
centers BIPOC chefs, winemakers, and creatives. Presented by The
Veraison Project, a 501(c)(3) nonprofit organization dedicated to
advancing equity in the wine and beverage industry through education,
mentorship, and apprenticeship opportunities. 

This event serves as a living reflection of our mission. Just as
VERAISON marks the pivotal moment when grapes begin to ripen and
transform, the Cookout at the Vineyard embodies a shift from visibility to
equity. Since its launch in 2023, Cookout at the Vineyard has grown
from a regional gathering into a nationally recognized movement,
drawing acclaimed chefs, winemakers, beverage brands and cultural
leaders from across the country. 

INTRODUCING COOKOUT AT THE VINEYARD
A Cultural & Culinary Celebration Rooted in Gathering



The mission of Cookout at the Vineyard, is to foster meaningful
connections between wine enthusiasts, industry professionals, and aligned
brands in supporting a vital cause: building a more inclusive and diverse
wine industry.

Raise funds for Veraison Project initiatives which provides resources for
scholarships, immersion-based education, and resources for the
apprenticeship program. 
Create a space for deeper engagement, offering experiential
opportunities, top-tier wine pairings and gourmet local cuisine, and
unparalleled hospitality.

We partner with brands that align with our goals to create curated experiential
moments and provide a world-class experience to our guests. This results in a
highly engaged and growing community. This intentional approach is rooted
in our core values, ensuring every collaboration feels authentic and
meaningful.
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What Our Guests Are Saying:What OUR GUESTS ARE SAYING:
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Demographic Breakdown of Audience

By The Numbers

103k103k
Organic Views 
in June

CATV attracts a diverse and highly engaged audience.
Direct access to the rapidly growing BIPOC wine consumer market, 
with over $4 trillion in buying power

60%60%
Learned About Us 
Through Instagram

$50K$50K
Raised Over Three
Years for Non-Profit

4.5K 4.5K 
80% Growth on 
Instagram from 
jan-june

*based on 2025 sample data of 400 guests
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Partner with us!

Unmatched Visibility & Influence:
Secured national media coverage and influencer engagement.
Partnerships with leading brands like Jackson Family Wines,
Gallo, APHRO and more!
Recognized as a must-attend experience for wine, food, and
community enthusiasts.



Legacy Harvest Vine Sow

Post event interview/spotlight 

Social media shout out

Logo Placement on Website

Collaborative post on instagram

Logo placement on signage

Featured Partners spotlight post

Social Media/Digital/PR

$15,000$15,000 $10,000$10,000 $5,000$5,000 $2,500$2,500

Sponsorship Tiers

Rooted
$1,000$1,000



Legacy Harvest Vine Sow

Custom brand activation

Co-present culinary or beverage activation

Event tickets

exclusive product placement/sampling at event 

curated swag bags w/ premium partner gifts

Events & Activations

$15,000$15,000 $10,000$10,000 $5,000$5,000 $2,500$2,500

2 tickets

Private tasting experience

Sponsorship Tiers

Rooted
$1,000$1,000

4 tickets6 tickets8 tickets10 tickets



We invite you to partner with us and make next
year’s Cookout at the Vineyard an unforgettable
experience. Join us in celebrating the power of

community, wine, and culinary excellence.

let’s connect

GET IN TOUCH!

catv@theveraisonproject.com


